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Introduction 

ÅThis unit explores social and economic implications of 

the projects and activities completed in the course 
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What is Communication? 

ÅCommunication is the sending and 

receiving of information or messages 

ÅThis PowerPoint is a message! If you read 

and understand it then you have received 

the message 

ÅIn order for communication to occur a 

message must be both sent and received  

ÅImportant: if the receiver does not 

understand the message then it has not 

been received! 
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Purposes of 

Communication 
ÅPersuade ï to convince or influence 

ÅI nform ï to notify or report 

ÅEducate ï to teach or instruct 

ÅControl ï to manage or be in command of 

ÅEntertain ï to amuse or divert 
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Types of Communication 

ÅHuman to Human ï e.g.s? 

ÅHuman to Machine ï e.g.s? 

ÅMachine to Machine ï e.g.s? 

ÅMachine to Human ï e.g.'s? 

ÅSupplementary types ï ESP, animal 

communication, extra-terrestrial 
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Human Communication 

ÅAll human communication occurs 

through the use of our 5 senses: 

ÅSeeing 

ÅHearing 

ÅTouching 

ÅTasting 

ÅSmelling 
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Types of Human 

Communication  
ÅThere are two types of Human Communication: 

ÅVerbal Communication 

ÅUsing words 

ÅExchanging information using language 

ÅNonverbal Communication 

ÅHow we communicate without words 
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Perception 

ÅPerception is the process of understanding a 

message 

ÅYou may receive a verbal or nonverbal 

message from someone, but that message 

has to make sense in order for it to be 

received 

ÅThe process of perception can change how 

you understand a message 

Ådepends on the receivers personal 

experiences in the past 
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How do you percieve these 

pictures? 
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